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HDFC Bank launches rural Financial Literacy Initiative  
at Jamgaon in Chhattisgarh 

 
Jamgaon, Chhattisgarh, October 29, 2013: HDFC Bank Ltd today launched its rural 
Financial Literacy Initiative in Chhattisgarh under the aegis of the Reserve Bank of 
India (RBI) at the village of Jamgaon, near Raipur. This initiative complements HDFC 
Bank’s efforts to support inclusive growth and take formal banking services to the 
remote corners of India. 
 
Through this initiative, the bank will conduct a series of 2 literacy camps in each of its 
rural branches in Chhattisgarh. This is the first programme to be organised by the bank 
in the state. The launch took place in the presence of Mr Nirmal Chand - General 
Manager, RBI and other senior officials of the bank.   
 
The Bank will extend its Financial Literacy initiative to 22 villages.  HDFC Bank now has 
37 branches in Chhattisgarh, of which 24 are located in rural or Semi-urban areas. 
 
These camps will give participants a conceptual understanding of financial products 
and services, using material provided by the RBI. HDFC Bank will use the Financial 
Literacy Guide & posters, as the standard curriculum while conducting these camps. 
This material is currently available in Hindi and English, allowing participants to learn 
the material in the language they are most comfortable with.  
 
The Financial Literacy Guide is a comprehensive document that contains a note for 
trainers, guidelines on how to conduct the camps, and financial literacy material. It also 
contains a Financial Diary to track expenditure and a set of 17 posters. The purpose of 
this guide is to create financial awareness and educate the common man on a number 
of topics such as management of money, importance of savings, advantages of saving 
with banks, other facilities provided by banks and benefits of borrowing from banks.  
 
HDFC Bank has a board mandated objective to bring 10 million families (50 million 
Indians) into the banking fold. Financial literacy is an essential part of this approach as 
it empowers people to make informed financial decisions, leading to an overall 
improvement in their economic life. This initiative is in also accordance with the central 
bank’s recent circular which recommended that banks should scale up financial literacy 
efforts in rural areas through their branch networks.  
 
Speaking at the launch, Mr Sunil Panjwani, Circle Head, HDFC Bank, said, “Financial 
literacy is a powerful tool to empower the rural populace. The financial literacy 
programme, under the guidance of RBI, will help people in rural areas make informed 
and effective decisions regarding the use and management of their money. Greater 
knowledge will accelerate the pace of financial inclusion and help the participants plan 
for big expenses that arise during a person’s life cycle.” 
 
Across India, 56% of all branches in HDFC Bank’s network are located in semi-urban 
and rural areas. As of September 30, 2013, the Bank had a distribution network with 
3,251 branches and 11,177 ATMs in 2022 cities/towns.  
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About HDFC BANK 
 
Promoted in 1995 by Housing Development Finance Corporation (HDFC), India's 
leading housing finance company, HDFC Bank is one of India's premier banks providing 
a wide range of financial products and services to its 28.5 million customers across 
hundreds of Indian cities using multiple distribution channels including a pan-India 
network of branches, ATMs, phone banking, net banking and mobile banking. Within a 
relatively short span of time, the bank has emerged as a leading player in retail 
banking, wholesale banking, and treasury operations, its three principal business 
segments.  
 
The bank’s competitive strength clearly lies in the use of technology and the ability to 
deliver world-class service with rapid response time. Over the last 19 years, the bank 
has successfully gained market share in its target customer franchises while 
maintaining healthy profitability and asset quality. 
  
As of September 30, 2013, the Bank had a distribution network with 3,251 branches 
and 11,177 ATMs in 2022 cities/towns.  
 
For the quarter ended September 30, 2013, the Bank’s total income was INR 119.37 
billion (`11,937.7 crore) as against INR 101.46 billion (`10,146.7 crore) for the quarter 
ended September 30, 2012. Net revenues (net interest income plus other income) 
were INR 63.20 billion (`6,320.9 crore) for the quarter ended September 30, 2013, as 
against INR 53.37 billion (`5,353.7 crore) for the corresponding quarter of the previous 
year. Net Profit for the quarter ended September 30, 2013, was INR 19.82 billion 
(`1,982.3 crore), up by 27.1% over the corresponding quarter ended September 30, 
2012.  
 
Total income for the year ended March 31, 2013, was INR 419.175 billion (`41,917.5 
crore). 
 
Leading Indian and international publications have recognised the bank for its 
performance and quality. 
 
For more information please log on to: www.hdfcbank.com 
 
Click here to view: (L to R) Mr Sunl Panjwani, Circle Head, HDFC Bank, launches the 
rural Financial Literacy Initiative at Jamgaon in Chhattisgarh in the presence of Mr. 
Nirmal Chand, GM, RBI and Smt. Jamun Somnath Diwan, Sarpanch, Jamgaon. 
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