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Updated app, digital cards among HDFC Bank’s priority launches

SHRITAMA BOSE
Mumbai, March 15

AREFURBISHED PAYMENTS app, digital
credit cards and a fully interoperable mer-
chant solution will be among HDFC Bank’s
priority launches over the next two-three
quarters, Parag Rao,head - payments busi-
nessandIT,atthebank,told FE.The Reserve
Bankof India(RBI)lifted itspenal embargo
ondigital launches bythe bank onSaturday.
“Over the next two-three quarters we
wouldbetalking about five-six areas where
we’d be going tothe market with eitheran
upgraded digital offering or acompletely
newoffering. We'll space them out to give
time for us toget everything right and also
for customers to absorb them,” Rao said.
HDFC Bank will refurbish its PayZapp
app and launch it as a complete pay-
mentsapp called PayZapp 2.0 on the lat-
est available digital technology plat-
form. The bank believes this app will
leverage its existing strengths, such asits
60-million-strong debit and credit card
franchise. Unlike its earlier version,
PayZapp 2.0willhave Unified Payments
Interface payments enabled. It will
include a range of payment options,
including modes like tap and pay to
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transact at all merchantestablishments
with the required enablement.

PayZapp 2.0will also have offers across
merchant categories through the Smart-
Buy platform.

“Over the next threeyears,wewant this
tobe among thetop three payment apps in
thecountry byway of transactionsand vol-
umes,”Raosaid,adding that theappwill be
targeted at new-to-bank as well existing
customers.

The bank plans to use the appas a fun-
nelforacquisition of customers.There will
beasectiononit for the banktosell credit
cards and other banking products.

Thebank’s second priority area is the
launch of a mobile-only credit card,which
willalsobe serviced purelythrough digital
channels. This product line will be a pre-
cursor toother mobile-only,do-it-yourself
(D1Y) products that the bank plans to
launch, including its challenger bank.
HDFC Bank had 16.04 million credit cards
outstandingin January.

For its merchant customers, HDFC
Bank will expand its SmartHub Vyapar
app-based solution,which hasalready had
a soft launch. Targeted at medium and
small merchants, the app provides a DIY
experienceand assisted journeystoavail of
all payments solutions, loans and other
value-added services onasingle platform.

Theappwillbe interoperable with other
payment platforms for acceptance trans-
actions. For larger merchants, the bank will
club the app with a point of sale machine
toaddress their requirements.

The approach to small and medium
enterprise(SME) relationship management
willalso be digitised further. HDFC Bank
hopestobeable toreachouttoabroaderset
of SME customerswith this shift.

Analysts at Jefferies said in a report
dated March 12 that HDFC Bank will now
be able to launch platforms that integrate
itsofferings in theareas of auto, healthcare
and rural financing in partnership with
non-financial players.

Moreimportantly,the bankwill beable
tooperate more smoothly, the report said.
“Theliftingoftheban would alsoallow the
bank to smoothen business-as-usual ini-
tiatives, instead of having to seek clarity
from RBI in caseof doubts.”



