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The Indian Premier Lea-
gue (IPL) governing cou-
ncil will meet this week

to review all sponsorships of the
T20 tournament, counted
among the world’s most-valu-
able sporting properties. The
move comes as pressure to boy-
cott Chinese goods increases fol-
lowing the last week’s stand-off
between Indian and Chinese
soldiers in Ladakh.

On Sunday, the Confedera-
tion of All India Traders (CAIT),
which has launched a nati-
onwide campaign against Chin-
ese goods, urged the Board of
Control for Cricket in India
(BCCI) and the Indian Olympic
Association (IOA), to cancel
sponsorships of Chinese firms.
“They should immediately can-
cel sponsorships of Chinese
firms, if any, in the interest of
the nation,” said Praveen Khan-
delwal, secretary general, CAIT.

A 2019 study by consultancy
firm Duff & Phelps had valued
the IPL at $6.8 billion, up from 7
per cent the previous year. The
BCCI, which owns and runs the
league, is looking to organise the
tournament somewhere in
September-October this year
after it was forced to cancel its
springtime schedule because of
the Covid-19 pandemic.

IOA Treasurer Anandeshwar
Pandey has called a meeting of
its executives this week to
decide on suspending an agree-
ment with Chinese firm, Li-
Ning, as sponsor of player kits.

IPL, on the other hand, has a
deeper Chinese connect, with
popular brands such as Vivo,
Dream11 and Paytm associated
with it. Vivo, which is the coun-
try’s second-largest smartphone
player, is the title sponsor of IPL,
which it bagged in 2018 for near-
ly ~2,200-crore. 

Dream11 and Paytm, backed
by Chinese investors, are offi-
cial partners of the tournament,

while Swiggy, which also has
Chinese investment, is an asso-
ciate sponsor. While Vivo
declined comment on the issue
when contacted, persons in the
know said it was closely tracking

developments since it forks out
an annual amount of ~440 crore
towards its title sponsorship.
The contract ends in 2022.

BCCI Treasurer Arun Dhu-
mal said the body was open to

reviewing its sponsorship policy
of the league and would abide
by government guidelines. 

Legal and media experts told
Business Standard that PepsiCo
India’s midway exit in 2015 from

the IPL title sponsorship had set
a precedent. “Vivo had replaced
PepsiCo in October of 2015,” said
a legal expert, who was privy to
discussions then. “It was a nego-
tiated exit. If they (Vivo) can find
an Indian partner, who would
be ready to take up the finan-
cial obligation for the remain-
ing period that would give Vivo
an exit out of a tricky situation
and BCCI may not lose face with
sponsors,” he said.

The other option available
to Vivo would be to press for
damages in court if its IPL
sponsorship is called off by
BCCI, said experts, though the
company would exercise this
choice carefully as the anti-
China wave is currently very
strong in India. 

“Every contract has an exit
clause, but the question is in
what circumstances it is being
used,” said another Mumbai-
based media lawyer. “Vivo is not
keen to exit, but BCCI has been
forced to consider it because of
the all-round pressure that is
mounting on it following the
border dispute between India
and China. 

Vivo may seek negotiated exit from IPL
PepsiCo India’s midway exit in 2015
had set a precedent, say experts
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Malls witnessed 77 per cent
degrowth while high street
retail showed a decline of 61 per
cent in business in the first half
of June, as compared to the sa-
me period last year, with con-
sumer sentiment remaining
low even after lockdown relax-
ations, a report said.

According to the survey
conducted by the Retailers
Association of India (RAI) with
participation of more than 100
big and small retailers, it was
found that lockdown relax-
ations did not benefit retailers
as there was no significant
surge in their business.

After lockdown guidelines
were relaxed in early June,
most states permitted malls

and high street retailers to
reopen after a gap of more than
70 days. 

“However, it was found that
consumer sentiment continues
to be at a low. This is consistent
with findings of a consumer
survey by RAI which revealed
that 4 out of 5 consumers
would reduce shopping expen-
diture post the lockdown,” the
retailers’ body said.

The sentiment was reflected
in categories like quick service
restaurant and restaurants (dip
of 70 per cent), followed by
apparel and clothing 
(69 per cent decline), and jew-
ellery, watches and other acces-
sories (65 per cent decrease), it
added. PTI

Malls see 77% degrowth
in first half of June: Study

Plastic packaging company Manjushree
Technopack (MTL) is betting big on inor-
ganic growth plans as the Advent
International-backed firm aims to treble
the revenue to around ~3,000 crore over
the next three years. 

The Bengaluru-headquartered compa-
ny, which caters to multiple consumer
goods companies, including Reckitt
Benckiser, Procter & Gamble, Nestlé and
Coca-Cola says acquisitions will play a big

role in its business expansion plan and also
helping it achieve revenue targets, by 2024. 

“We are more aggressive than earlier,
and we see the Covid crisis as an opportu-
nity to grab some businesses that make
sense to us,” said Sanjay Kapote, CEO, MTL.
The company is currently in talks with four
businesses for possible acquisitions. The
PET bottles maker is targeting ~1,000 crore
worth of sales to come through acquisi-
tions in the next four years. MTL had ear-

lier acquired Varahi Polymers in 2016 to
set a footprint in the north. Last year, the
company took over National Plastics, a
company which makes dispensers and
pumps, to extend its products portfolio.

Apart from inorganic expansion, the
company is also steadily expanding its
capacity organically. It has set up a green-
field plant in Silvassa near Gujarat expand-
ing its footprint in the Western India. 
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Manjushree Technopack in talks for acquisition 
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Notice to theMembers of the 26th Annual GeneralMeeting
NOTICE is hereby given that the Twenty-Sixth Annual General Meeting
(AGM) of the Bank will be held on Saturday, July 18, 2020 at 2.00 p.m.
Indian Standard Time (IST) through video-conferencing (VC) / other
audio-visual means (OAVM) to transact the business as set out in the Notice
of the AGM which will be circulated for convening the AGM.
In view of the continuing COVID-19 (Coronavirus) pandemic, the Ministry of
Corporate Affairs (MCA) has vide its circular dated May 5, 2020 read with
circulars dated April 8, 2020 and April 13, 2020 (collectively referred to as
the “MCA Circulars”) permitted the holding of AGM through VC / OAVM,
without the physical presence of the Members of the Bank. Accordingly,
in compliance with these MCA Circulars and the relevant provisions of
the Companies Act, 2013 and the SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015, the AGM of the Members of the Bank will
be held through VC / OAVM.
The Notice of the AGM along with the Annual Report 2019-20 will be sent
only by electronic mode to those Members whose email addresses are
registered with the Bank / its Registrar & Transfer Agent (RTA) or relevant
Depositories in accordance with the aforesaid MCA Circulars and SEBI
Circular dated May 12, 2020. Members may note that the Notice of the AGM
and Annual Report 2019-20 will also be available on the Bank’s website at
www.hdfcbank.com, the websites of the Stock Exchanges i.e. BSE Limited
at www.bseindia.com and The National Stock Exchange of India Limited at
www.nseindia.com.Members can attend and participate in the AGM through
VC / OAVM facility only. The instructions for joining the AGM are provided in
the Notice of the AGM. Members attending the meeting through VC / OAVM
shall be counted for the purpose of reckoning the quorum under Section 103
of the Companies Act, 2013.
The Bank will be providing remote e-voting facility (“remote e-voting”) to all
its Members to cast their votes on all resolutions set out in the Notice of
the AGM. Additionally, the Bank is providing the facility of voting through
e-voting system during the AGM (“e-voting”). Detailed procedure for remote
e-voting / e-voting will be provided in the Notice of the AGM.
If your email ID is already registered with the Bank / its RTA / Depositories,
login details for e-voting are being sent on your registered email address.
In case you have not registered your email address and mobile number
with the Bank / its RTA / Depositories and/or not updated your bank
account mandate for receipt of unclaimed dividend of previous years, if any,
please follow below instructions to:
a) Register your email ID for obtaining Annual Report and login details for

e-voting
b) Providemandate of bank accounts for Electronic Clearing Service (ECS) or

any other means

Physical
Holding

Send a request to the RTA of the Bank viz. Datamatics Business
Solutions Limited (“DBSL”) at https://hbemailregistration.
datamaticsbpm.com providing name of shareholder, folio
number, scanned copy of the share certificate (front and back),
PAN (self-attested scanned copy of PAN card) for registering email
address.
Following additional details need to be provided for updating
bank account for receiving unclaimed dividend, if any, of previous
years:
a) Name and branch of the Bank,
b) the Bank Account type,
c) Bank account number,
d) 9-digit MICR No.,
e) 11-digit IFSC Code, and
f) Scanned copy of the cancelled cheque bearing the name of

the first shareholder
Demat 
Holding

Please contact your Depository Participant (“DP”) and register
your email address and bank account details in your demat
account, as per the process advised by your DP.

For HDFC Bank Limited
Sd/-

Santosh Haldankar
Place: Mumbai Senior Vice President - Legal
Date: June 22, 2020 & Company Secretary

Notice is hereby given by and on behalf of one our clients, who has acquired the 
life rights of Mr. Dharam Pal Singh, an adult Indian inhabitant residing at B-649, 
Bunkar Colony, Ashok Vihar, Phase IV, New Delhi - 52, for perpetuity and for the 
entire world (Life Rights), to make one or more cinematograph film, including 
without limitation to full length feature film, animated feature films, musicals, 
web-series, web-film, television series, audio-visual productions, including 
adaptation, development, production and/or exploitation of the Life Rights or 
the like and any other derivative works in such Life Rights produced in any and 
all languages of the World including Indian languages (Original Film) and to 
produce, exploit and distribute the Original Film and all the rights emanating 
from the Original Film for perpetuity and for the entire universe in all and every 
modes, mediums and formats existing today and in future relying on the 
representation that all the Life Rights are free of any and all encumbrance, 
charge, claims or demand whatsoever, and there are no rights, title, or interest 
of any nature in favour of any third party in the Life Rights or the proposed 
Original Film or in any rights to Life Rights / proposed Original Film. However, 
should any person(s) have any claim against, to, or in respect of the Life Rights 
or any rights in the Life Rights including the right to develop, produce, in any of 
the languages of the world including Hindi, to develop, distribute and exploit the 
rights emanating from the Life Rights or the proposed Original Film, as the case 
maybe, such person(s) are hereby required to make the same known in writing 
to the undersigned at the address given below, within 15 (fifteen) days from the 
date of publication hereof, failing which the transaction will be completed 
without reference to such claims and the same, if any, will be deemed to have 
been waived.

PUBLIC NOTICE 

Dated: June 22, 2020 
Place: Mumbai

Wadia Ghandy & Co. Advocates, Solicitors and Notaries 
N.M. Wadia Buildings123, Mahatma Gandhi Road Fort, 

Mumbai -400 001 Board: +91 (22) 22715600; (22) 
22670669 Facsimile: +91 (22) 22676784 

E-mail: rohini.verma@wadiaghandy.com

DHANLAXMI COTEX LTD.

CIN: L51100MH1987PLC042280

Regd. Off: 285, Chatrabhuj Jivandas House, 2nd Floor, Princess Street, Mumbai - 400002

Tel No: 022-66228050 | Email Id: dcotex1987@gmail.com | Website: www.dcl.net.in

NOTICE

Notice is hereby given that pursuant to Regulation 29 (1) (a) read with Regulation 47 of

the SEBI (Listing Obligations and Disclosure Requirements) Regulation 2015, the Meeting

of the Board of Directors of the Company is scheduled to be held on Tuesday, 30
th

June, 2020 at 03:30 p.m., inter-alia to consider and adopt Audited Standalone Financial

Results of the company for the quarter and year ended 31
st

 March, 2020.

This information is available on the website of the Company at www.dcl.net.in  as well

as on the website of the Bombay Stock Exchange at www.bseindia.com

For Dhanlaxmi Cotex Limited

Sd/-

Mahesh S. Jhawar

(Whole Time Director)

Date: 20-06-2020

Place: Mumbai
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